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Sample List of Titles at  
Dine America 2008
Chairman
Chief Executive Officer
President
Chief Financial Officer
Chief Operating Officer
Corporate Director of Food Service
Executive Chef
Executive Vice President
Multi-Unit Franchisee
Sr. Vice President of Franchise Operations
Vice President, Operations
Vice President, Restaurant Development
Senior Manager, International R&D

Sample List of  
Companies at  
Dine America 2008
Au Bon Pain
Beef O’Brady’s
Bread and Company
Burgerville
Burger King
Caribou Coffee
Church’s Chicken
Corner Bakery Café
Domino’s Pizza
Donut Connection
Ellianos Coffee Company
Jack in the Box
Kahala Corp.
McAlister’s Deli
McDonald’s
Pei Wei Asian Diner
Pollo Campero
San Francisco Soup Co.
Subway
Whataburger
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DAVID RUTKAUSKAS | PRESIDENT & CEO

BEAUTIFUL BRANDS INTERNATIONAL

STEVE LaMASTRA | PRESIDENT & COO

RAVING BRANDS

ROBERT W. D’LOREN | CEO

NEXCEN BRANDS

KEVIN BLACKWELL | CEO

KAHALA CORPORATION

STEVE ROMANIELLO | PRESIDENT & CEO

FOCUS BRANDS, INC.
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MAY’S 

FRESH IDEAS:
HOT DINNERS
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FRESH IDEAS:

MINI DESSERTS
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Your Most Strategic 
Marketing Partner
QSR is committed to delivering the best 
strategic coverage of the restaurant 
industry for our subscribers. We also 
continue to innovate and invest in our 

integrated media platform to provide vendors 
of restaurant products and services with the smartest, most 

cost-effective solutions for reaching and impacting the restaurant market.
With an expanded portfolio of product offerings, QSR now provides 

more options for advertisers to deliver strategic marketing messages 
across multiple mediums throughout the year. That makes QSR an even 
smarter media partner in 2009.

Drive sales and reinforce your position of market leadership in print, 
online, or face-to-face with QSR—the most effective marketing partner for 
today’s savviest restaurant vendors.

QSR Results-Focused 
Marketing Methodology
QSR recognizes that vendors in the restau-
rant industry each bring to market a unique 
product, service, and/or solution that can 
help decision-makers improve their restaurant 
operations. We also understand the impor-
tance of crafting a cost-effective, integrated 
marketing program to spotlight those prod-
ucts, services, and solutions to restaurant 
decision-makers while they are making pur-
chasing decisions all year long.

Our methodology and approach to integrated 
media is unique to the market. It consists of:

Studying vendor needs, goals, objectives, ••
and challenges.

Using proprietary and partner market intel-••
ligence and data to provide insight into 
the client’s specific target customers and 
prospects.
Creating a customized IMS (Integrated ••
Media Solution) designed to meet clients’ 
marketing goals and objectives across 
QSR’s market-leading print, online, event, 
and custom media products.
Refining and optimizing the client’s IMS ••
based on changing needs and opportuni-
ties over the course of the year.
Tracking year-round IMS effectiveness ••
through various ROI metrics.
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QSR Sales Contact 
Information

Eugene Drezner
National Sales Manager
800-662-4834 ext. 126
eugene@qsrmagazine.com

Will Bruwer
National Sales Representative
800-662-4834 ext. 128
will@qsrmagazine.com

Kevin Donaldson
Strategic Sales and Marketing
800-662-4834 ext. 138
kevin@qsrmagazine.com



www.qsrmagazine.com   (800)662-4834   www.dineamerica.us




